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FOR FURTHER INFORMATION CONTACT:
Amy Hapeman or Erin Markin, (301)
427-8401.

SUPPLEMENTARY INFORMATION: On July
20, 2021, notice was published in the
Federal Register (86 FR 38296) that a
request for a permit to conduct research
on leatherback and unidentified sea
turtles had been submitted by the above-
named applicant. The applicant has
withdrawn the application from further
consideration.

Dated: January 27, 2022.
Julia M. Harrison,

Chief, Permits and Conservation Division,
Office of Protected Resources, National
Marine Fisheries Service.

[FR Doc. 2022—-02117 Filed 2-1-22; 8:45 am]
BILLING CODE 3510-22-P

complete the required fields, and enter
or attach your comments.

Dated: January 27, 2022.
Evan Howell,

Director, Office of Science and Technology,
National Marine Fisheries Service.

[FR Doc. 2022—02102 Filed 2—1-22; 8:45 am]
BILLING CODE 3510-22-P

DEPARTMENT OF COMMERCE

National Oceanic and Atmospheric
Administration

[RTID 0648-XB302]

Draft 2021 Marine Mammal Stock
Assessment Reports; Correction

AGENCY: National Marine Fisheries
Service (NMFS), National Oceanic and
Atmospheric Administration (NOAA),
Commerce.

ACTION: Notice; correction.

BUREAU OF CONSUMER FINANCIAL
PROTECTION

[Docket No.: CFPB-2022-0003]

Request for Information Regarding
Fees Imposed by Providers of
Consumer Financial Products or
Services

AGENCY: Bureau of Consumer Financial
Protection.
ACTION: Request for public comment.

SUMMARY: NMF'S published a document
in the Federal Register on October 25,
2021 requesting comments on the Draft
2021 Marine Mammal Stock Assessment
Reports. The document contained
incorrect link for submitting electronic
comments.

DATES: Comments must be received by
February 16, 2022.

FOR FURTHER INFORMATION CONTACT: Dr.
Zachary Schakner, Office of Science and
Technology, 301-427-8106,
Zachary.Schakner@noaa.gov.

SUPPLEMENTARY INFORMATION:
Correction

In the Federal Register of October 25,
2021 (86 FR 58887), in FR Doc 2021—
23225 on page 58887 in the second
column, correct the ‘electronic
submission’ directions to read:

You may submit comments or new
information, identified by NOAA—
NMFS-2022-0013, through the Federal
e-Rulemaking Portal:

Electronic Submission: Submit all
electronic public comments via the
Federal e-Rulemaking Portal. Go to
https://www.regulations.gov and enter
NOAA-NMFS-2022-0013 in the Search
box. Click on the “Comment” icon,

SUMMARY: The Consumer Financial
Protection Bureau (Bureau or CFPB) is
seeking comments from the public
related to fees that are not subject to
competitive processes that ensure fair
pricing. The submissions to this request
for information will serve to assist the
CFPB and policymakers in exercising its
enforcement, supervision, regulatory,
and other authorities to create fairer,
more transparent, and competitive
consumer financial markets.

DATES: Comments must be received on
or before March 31, 2022.

ADDRESSES: You may submit comments,
identified by Docket No. CFPB-2022—
0003, by any of the following methods:

e Electronic: http://
www.regulations.gov. Follow the
instructions for submitting comments.

e Email: CFPB_
FederalRegisterComments@cfpb.gov.
Include Docket No. CFPB—2022—-0003 in
the subject line of the message.

e Mail/Hand Delivery/Courier:
Comment Intake—Fee Assessment,
Consumer Financial Protection Bureau,
1700 G Street NW, Washington, DC
20552. Please note that due to
circumstances associated with the
COVID-19 pandemic, the CFPB
discourages the submission of
comments by hand delivery, mail, or
courier.

Instructions: The CFPB encourages
the early submission of comments. All
submissions should include document
title and docket number. Because paper
mail in the Washington, DC area and at
the CFPB is subject to delay,
commenters are encouraged to submit
comments electronically. In general, all
comments received will be posted
without change to https://
www.regulations.gov. In addition, once

the CFPB’s headquarters reopens,
comments will be available for public
inspection and copying at 1700 G Street
NW, Washington, DC 20552, on official
business days between the hours of 10
a.m. and 5 p.m. Eastern Time. At that
time, you can make an appointment to
inspect the documents by telephoning
202—435-7275.

All comments, including attachments
and other supporting materials, will
become part of the public record and
subject to public disclosure. Proprietary
information or sensitive personal
information, such as account numbers
or Social Security numbers, or names of
other individuals, should not be
included. Comments will not be edited
to remove any identifying or contact
information.

FOR FURTHER INFORMATION CONTACT:
Brian Shearer, Senior Advisor; Grace
Bouwer, Advisor, Public Engagement,
Director’s Front Office, Office of the
Director at 202—435-7700. If you require
this document in an alternative
electronic format, please contact CFPB_
Accessibility@cfpb.gov.

SUPPLEMENTARY INFORMATION:
I. Background

Consumers can only realize the
benefits of competition if companies
transparently advertise the true price of
their products or services, and the full
price is subject to the competitive
process. Both empirical studies and
theoretical models suggest that when
companies use hidden back-end fees—
which are mandatory or quasi-
mandatory fees added at some point in
the transaction after a consumer has
chosen the product or service based on
a front-end price—it can lure consumers
into making purchasing decisions based
on a perceived lower price.! In addition,
when a company charges for individual
activities that are typical attributes of a
product or service, it can give the
company the power to substantially
overcharge for those activities because
consumers are not choosing a provider
at the time they choose to engage in the
activity. Well-known examples of such
“junk fees”” include resort fees added to
hotel bills and service fees added to
concert ticket prices. Government
agencies and economists have raised
concerns about the ways in which
America’s growing ‘‘fee economy”’
undermines competition.2

1 https://www.ucl.ac.uk/~uctpbwa/papers/price-
framing.pdf; https://pages.stern.nyu.edu/~xgabaix/
papers/shrouded.pdf.

2 https://obamawhitehouse.archives.gov/sites/
whitehouse.gov/files/documents/hiddenfeesreport_
12282016.pdf.
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