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(2) shall examine the previously determined 
cause and origin of the fire and assess broader 
systematic matters to include use of codes and 
standards, demographics, structural charac-
teristics, smoke and fire dynamics (move-
ment) during the event, and costs of associ-
ated injuries and deaths. 

(c) Report 

(1) In general 

Subject to paragraph (2), upon concluding 
any fire safety investigation under this sec-
tion, the Administrator shall—

(A) issue a public report to the appropriate 
Federal, State, local, Tribal, and territorial 
authorities on the findings of such investiga-
tion; or 

(B) collaborate with another investigating 
Federal, State, local, Tribal, or territorial 
agency on the report of that agency. 

(2) Exception 

If the Administrator, in consultation with 
appropriate Federal, State, local, Tribal, and 
territorial authorities determines that issuing 
a report under paragraph (1) would have a neg-
ative impact on a potential or ongoing crimi-
nal investigation, the Administrator is not re-
quired to issue such report. 

(3) Contents 

Each public report issued under paragraph 
(1) shall include recommendations on—

(A) any other buildings with similar char-
acteristics that may bear similar fire risks; 

(B) improving tactical response to similar 
fires; 

(C) improving civilian safety practices; 
(D) assessing the costs and benefits to the 

community of adding fire safety features; 
and 

(E) how to mitigate the causes of the fire. 

(d) Discretionary authority 

In addition to a fire safety investigation con-
ducted pursuant to subsection (a), provided 
doing so would not have a negative impact on a 
potential or ongoing criminal investigation, the 
Administrator may send fire investigators to 
conduct a fire safety investigation at the site of 
any fire with unusual or remarkable context 
that results in losses less severe than those oc-
curring as a result of a major fire, in coordina-
tion and cooperation with the appropriate Fed-
eral, State, local, Tribal, and territorial au-
thorities, including Federal agencies that are 
authorized to investigate the fire. 

(e) Construction 

Nothing in this section shall be construed to—
(1) affect or otherwise diminish the authori-

ties or the mandates vested in other Federal 
agencies; 

(2) grant the Administrator authority to in-
vestigate a major fire for the purpose of an en-
forcement action or criminal prosecution; or 

(3) require the Administrator to send inves-
tigators or issue a report for a major fire when 
the Administrator, in coordination and co-
operation with the appropriate Federal, State, 
local, Tribal, and territorial authorities, de-
termine that it may compromise a potential 
or ongoing criminal investigation. 

(f) Major fire defined 

For purposes of this section, the term ‘‘major 
fire’’ shall have the meaning given such term 
under regulations to be issued by the Adminis-
trator. 

(Pub. L. 93–498, § 38, as added Pub. L. 117–246, § 2, 
Dec. 20, 2022, 136 Stat. 2345.)
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§ 2301. Definitions 

For the purposes of this chapter: 
(1) The term ‘‘consumer product’’ means any 

tangible personal property which is distrib-
uted in commerce and which is normally used 
for personal, family, or household purposes 
(including any such property intended to be 
attached to or installed in any real property 
without regard to whether it is so attached or 
installed). 

(2) The term ‘‘Commission’’ means the Fed-
eral Trade Commission. 

(3) The term ‘‘consumer’’ means a buyer 
(other than for purposes of resale) of any con-
sumer product, any person to whom such prod-
uct is transferred during the duration of an 
implied or written warranty (or service con-
tract) applicable to the product, and any other 
person who is entitled by the terms of such 
warranty (or service contract) or under appli-
cable State law to enforce against the war-
rantor (or service contractor) the obligations 
of the warranty (or service contract). 

(4) The term ‘‘supplier’’ means any person 
engaged in the business of making a consumer 
product directly or indirectly available to con-
sumers. 

(5) The term ‘‘warrantor’’ means any sup-
plier or other person who gives or offers to 
give a written warranty or who is or may be 
obligated under an implied warranty. 

(6) The term ‘‘written warranty’’ means—
(A) any written affirmation of fact or writ-

ten promise made in connection with the 
sale of a consumer product by a supplier to 
a buyer which relates to the nature of the 
material or workmanship and affirms or 
promises that such material or workman-
ship is defect free or will meet a specified 
level of performance over a specified period 
of time, or 
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(B) any undertaking in writing in connec-
tion with the sale by a supplier of a con-
sumer product to refund, repair, replace, or 
take other remedial action with respect to 
such product in the event that such product 
fails to meet the specifications set forth in 
the undertaking,

which written affirmation, promise, or under-
taking becomes part of the basis of the bar-
gain between a supplier and a buyer for pur-
poses other than resale of such product. 

(7) The term ‘‘implied warranty’’ means an 
implied warranty arising under State law (as 
modified by sections 2308 and 2304(a) of this 
title) in connection with the sale by a supplier 
of a consumer product. 

(8) The term ‘‘service contract’’ means a 
contract in writing to perform, over a fixed pe-
riod of time or for a specified duration, serv-
ices relating to the maintenance or repair (or 
both) of a consumer product. 

(9) The term ‘‘reasonable and necessary 
maintenance’’ consists of those operations (A) 
which the consumer reasonably can be ex-
pected to perform or have performed and (B) 
which are necessary to keep any consumer 
product performing its intended function and 
operating at a reasonable level of perform-
ance. 

(10) The term ‘‘remedy’’ means whichever of 
the following actions the warrantor elects: 

(A) repair, 
(B) replacement, or 
(C) refund;

except that the warrantor may not elect re-
fund unless (i) the warrantor is unable to pro-
vide replacement and repair is not commer-
cially practicable or cannot be timely made, 
or (ii) the consumer is willing to accept such 
refund. 

(11) The term ‘‘replacement’’ means fur-
nishing a new consumer product which is iden-
tical or reasonably equivalent to the war-
ranted consumer product. 

(12) The term ‘‘refund’’ means refunding the 
actual purchase price (less reasonable depre-
ciation based on actual use where permitted 
by rules of the Commission). 

(13) The term ‘‘distributed in commerce’’ 
means sold in commerce, introduced or deliv-
ered for introduction into commerce, or held 
for sale or distribution after introduction into 
commerce. 

(14) The term ‘‘commerce’’ means trade, 
traffic, commerce, or transportation—

(A) between a place in a State and any 
place outside thereof, or 

(B) which affects trade, traffic, commerce, 
or transportation described in subparagraph 
(A).

(15) The term ‘‘State’’ means a State, the 
District of Columbia, the Commonwealth of 
Puerto Rico, the Virgin Islands, Guam, the 
Canal Zone, or American Samoa. The term 
‘‘State law’’ includes a law of the United 
States applicable only to the District of Co-
lumbia or only to a territory or possession of 
the United States; and the term ‘‘Federal law’’ 
excludes any State law. 

(Pub. L. 93–637, title I, § 101, Jan. 4, 1975, 88 Stat. 
2183.)

Editorial Notes 

REFERENCES IN TEXT 

For definition of Canal Zone, referred to in par. (15), 

see section 3602(b) of Title 22, Foreign Relations and 

Intercourse.

Statutory Notes and Related Subsidiaries 

SHORT TITLE OF 2015 AMENDMENT 

Pub. L. 114–51, § 1, Sept. 24, 2015, 129 Stat. 494, provided 

that: ‘‘This Act [amending section 2302 of this title and 

enacting provisions set out as notes under section 2302 

of this title] may be cited as the ‘E-Warranty Act of 

2015’.’’

SHORT TITLE 

Pub. L. 93–637, § 1, Jan. 4, 1975, 88 Stat. 2183, provided: 

‘‘That this act [enacting this chapter and sections 57a 

to 57c of this title, amending sections 45, 46, 49, 50, 52, 

56, and 58 of this title, and enacting provisions set out 

as notes under sections 45, 56, 57a, and 57b of this title] 

may be cited as the ‘Magnuson-Moss Warranty—Fed-

eral Trade Commission Improvement Act’.’’

§ 2302. Rules governing contents of warranties 

(a) Full and conspicuous disclosure of terms and 
conditions; additional requirements for con-
tents 

In order to improve the adequacy of informa-
tion available to consumers, prevent deception, 
and improve competition in the marketing of 
consumer products, any warrantor warranting a 
consumer product to a consumer by means of a 
written warranty shall, to the extent required 
by rules of the Commission, fully and conspicu-
ously disclose in simple and readily understood 
language the terms and conditions of such war-
ranty. Such rules may require inclusion in the 
written warranty of any of the following items 
among others: 

(1) The clear identification of the names and 
addresses of the warrantors. 

(2) The identity of the party or parties to 
whom the warranty is extended. 

(3) The products or parts covered. 
(4) A statement of what the warrantor will 

do in the event of a defect, malfunction, or 
failure to conform with such written war-
ranty—at whose expense—and for what period 
of time. 

(5) A statement of what the consumer must 
do and expenses he must bear. 

(6) Exceptions and exclusions from the terms 
of the warranty. 

(7) The step-by-step procedure which the 
consumer should take in order to obtain per-
formance of any obligation under the war-
ranty, including the identification of any per-
son or class of persons authorized to perform 
the obligations set forth in the warranty. 

(8) Information respecting the availability of 
any informal dispute settlement procedure of-
fered by the warrantor and a recital, where the 
warranty so provides, that the purchaser may 
be required to resort to such procedure before 
pursuing any legal remedies in the courts. 

(9) A brief, general description of the legal 
remedies available to the consumer. 

(10) The time at which the warrantor will 
perform any obligations under the warranty. 

(11) The period of time within which, after 
notice of a defect, malfunction, or failure to 
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