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ADVISORY COMMITTEE REQUIREMENTS 

Pub. L. 104–104, title V, § 551(b)(2), Feb. 8, 1996, 110 

Stat. 140, provided that: ‘‘In establishing an advisory 

committee for purposes of the amendment made by 

paragraph (1) of this subsection [amending this sec-

tion], the Commission shall—

‘‘(A) ensure that such committee is composed of 

parents, television broadcasters, television program-

ming producers, cable operators, appropriate public 

interest groups, and other interested individuals from 

the private sector and is fairly balanced in terms of 

political affiliation, the points of view represented, 

and the functions to be performed by the committee; 

‘‘(B) provide to the committee such staff and re-

sources as may be necessary to permit it to perform 

its functions efficiently and promptly; and 

‘‘(C) require the committee to submit a final report 

of its recommendations within one year after the 

date of the appointment of the initial members.’’

TECHNOLOGY FUND 

Pub. L. 104–104, title V, § 552, Feb. 8, 1996, 110 Stat. 142, 

provided that: ‘‘It is the policy of the United States to 

encourage broadcast television, cable, satellite, syn-

dication, other video programming distributors, and 

relevant related industries (in consultation with appro-

priate public interest groups and interested individuals 

from the private sector) to—

‘‘(1) establish a technology fund to encourage tele-

vision and electronics equipment manufacturers to 

facilitate the development of technology which would 

empower parents to block programming they deem 

inappropriate for their children and to encourage the 

availability thereof to low income parents; 

‘‘(2) report to the viewing public on the status of 

the development of affordable, easy to use blocking 

technology; and 

‘‘(3) establish and promote effective procedures, 

standards, systems, advisories, or other mechanisms 

for ensuring that users have easy and complete access 

to the information necessary to effectively utilize 

blocking technology and to encourage the avail-

ability thereof to low income parents.’’

AM RADIO IMPROVEMENT STANDARD 

Pub. L. 102–538, title II, § 214, Oct. 27, 1992, 106 Stat. 

3546, required the Federal Communications Commission 

to initiate a rulemaking to adopt an AM radio improve-

ment standard within 60 days after Oct. 27, 1992, and to 

adopt such standard within 1 year after Oct. 27, 1992. 

BROADCASTING OF INDECENT PROGRAMMING; FCC 

REGULATIONS 

Pub. L. 102–356, § 16(a), Aug. 26, 1992, 106 Stat. 954, pro-

vided that: ‘‘The Federal Communications Commission 

shall promulgate regulations to prohibit the broad-

casting of indecent programming—

‘‘(1) between 6 a.m. and 10 p.m. on any day by any 

public radio station or public television station that 

goes off the air at or before 12 midnight; and 

‘‘(2) between 6 a.m. and 12 midnight on any day for 

any radio or television broadcasting station not de-

scribed in paragraph (1). 

The regulations required under this subsection shall be 

promulgated in accordance with section 553 of title 5, 

United States Code, and shall become final not later 

than 180 days after the date of enactment of this Act 

[Aug. 26, 1992].’’

CONGRESSIONAL FINDINGS REGARDING ACCESS BY 

HEARING-IMPAIRED PEOPLE TO TELEVISION MEDIUM 

Pub. L. 101–431, § 2, Oct. 15, 1990, 104 Stat. 960, provided 

that: ‘‘The Congress finds that—

‘‘(1) to the fullest extent made possible by tech-

nology, deaf and hearing-impaired people should have 

equal access to the television medium; 

‘‘(2) closed-captioned television transmissions have 

made it possible for thousands of deaf and hearing-

impaired people to gain access to the television me-

dium, thus significantly improving the quality of 

their lives; 

‘‘(3) closed-captioned television will provide access 

to information, entertainment, and a greater under-

standing of our Nation and the world to over 

24,000,000 people in the United States who are deaf or 

hearing-impaired; 

‘‘(4) closed-captioned television will provide bene-

fits for the nearly 38 percent of older Americans who 

have some loss of hearing; 

‘‘(5) closed-captioned television can assist both 

hearing and hearing-impaired children with reading 

and other learning skills, and improve literacy skills 

among adults; 

‘‘(6) closed-captioned television can assist those 

among our Nation’s large immigrant population who 

are learning English as a second language with lan-

guage comprehension; 

‘‘(7) currently, a consumer must buy a TeleCaption 

decoder and connect the decoder to a television set in 

order to display the closed-captioned television 

transmissions; 

‘‘(8) technology is now available to enable that 

closed-caption decoding capability to be built into 

new television sets during manufacture at a nominal 

cost by 1991; and 

‘‘(9) the availability of decoder-equipped television 

sets will significantly increase the audience that can 

be served by closed-captioned television, and such in-

creased market will be an incentive to the television 

medium to provide more captioned programming.’’

DIRECTION ON USE OF FUNDS REGARDING SPECTRUM 

ALLOCATION AND ASSIGNMENTS FOR PUBLIC SAFETY 

PURPOSES 

Pub. L. 98–214, § 9, Dec. 8, 1983, 97 Stat. 1470, provided 

that: 

‘‘(a) Funds authorized to be appropriated under sec-

tion 2 of this Act [amending section 156 of this title] 

shall be used by the Federal Communications Commis-

sion to establish a plan which adequately ensures that 

the needs of State and local public safety authorities 

would be taken into account in making allocations of 

the electromagnetic spectrum. In establishing such a 

plan the Commission shall (1) review the current and 

future needs of such public safety authorities in light 

of suitable and commercially available equipment and 

(2) consider the need for a nationwide contiguous fre-

quency allocation for public safety purposes. 

‘‘(b) Pending adoption of a plan, the Commission, 

while making assignments and allocations, shall duly 

recognize the needs of State and local public safety au-

thorities.’’

§ 303a. Standards for children’s television pro-
gramming 

(a) Establishment 

The Commission shall, within 30 days after Oc-
tober 18, 1990, initiate a rulemaking proceeding 
to prescribe standards applicable to commercial 
television broadcast licensees with respect to 
the time devoted to commercial matter in con-
junction with children’s television program-
ming. The Commission shall, within 180 days 
after October 18, 1990, complete the rulemaking 
proceeding and prescribe final standards that 
meet the requirements of subsection (b). 

(b) Advertising duration limitations 

Except as provided in subsection (c), the 
standards prescribed under subsection (a) shall 
include the requirement that each commercial 
television broadcast licensee shall limit the du-
ration of advertising in children’s television pro-
gramming to not more than 10.5 minutes per 
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hour on weekends and not more than 12 minutes 
per hour on weekdays. 

(c) Review of advertising duration limitations; 
modification 

After January 1, 1993, the Commission—
(1) may review and evaluate the advertising 

duration limitations required by subsection 
(b); and 

(2) may, after notice and public comment 
and a demonstration of the need for modifica-
tion of such limitations, modify such limita-
tions in accordance with the public interest. 

(d) ‘‘Commercial television broadcast licensee’’ 
defined 

As used in this section, the term ‘‘commercial 
television broadcast licensee’’ includes a cable 
operator, as defined in section 522 of this title. 

(Pub. L. 101–437, title I, § 102, Oct. 17, 1990, 104 
Stat. 996.)

Editorial Notes 

CODIFICATION 

Section was enacted as part of the Children’s Tele-

vision Act of 1990, and not as part of the Communica-

tions Act of 1934 which comprises this chapter.

Statutory Notes and Related Subsidiaries 

CONGRESSIONAL FINDINGS 

Pub. L. 101–437, title I, § 101, Oct. 17, 1990, 104 Stat. 996, 

provided that: ‘‘The Congress finds that—

‘‘(1) it has been clearly demonstrated that tele-

vision can assist children to learn important informa-

tion, skills, values, and behavior, while entertaining 

them and exciting their curiosity to learn about the 

world around them; 

‘‘(2) as part of their obligation to serve the public 

interest, television station operators and licensees 

should provide programming that serves the special 

needs of children; 

‘‘(3) the financial support of advertisers assists in 

the provision of programming to children; 

‘‘(4) special safeguards are appropriate to protect 

children from overcommercialization on television; 

‘‘(5) television station operators and licensees 

should follow practices in connection with children’s 

television programming and advertising that take 

into consideration the characteristics of this child 

audience; and 

‘‘(6) it is therefore necessary that the Federal Com-

munications Commission (hereinafter referred to as 

the ‘Commission’) take the actions required by this 

title [enacting sections 303a and 303b of this title].’’

§ 303b. Consideration of children’s television 
service in broadcast license renewal 

(a) After the standards required by section 
303a of this title are in effect, the Commission 
shall, in its review of any application for re-
newal of a commercial or noncommercial tele-
vision broadcast license, consider the extent to 
which the licensee—

(1) has complied with such standards; and 
(2) has served the educational and informa-

tional needs of children through the licensee’s 
overall programming, including programming 
specifically designed to serve such needs.

(b) In addition to consideration of the licens-
ee’s programming as required under subsection 
(a), the Commission may consider—

(1) any special nonbroadcast efforts by the 
licensee which enhance the educational and 
informational value of such programming to 
children; and 

(2) any special efforts by the licensee to 
produce or support programming broadcast by 
another station in the licensee’s marketplace 
which is specifically designed to serve the edu-
cational and informational needs of children. 

(Pub. L. 101–437, title I, § 103, Oct. 17, 1990, 104 
Stat. 997; Pub. L. 102–356, § 15, Aug. 26, 1992, 106 
Stat. 954; Pub. L. 103–414, title III, § 303(c), Oct. 
25, 1994, 108 Stat. 4296.)

Editorial Notes 

CODIFICATION 

Section was enacted as part of the Children’s Tele-

vision Act of 1990, and not as part of the Communica-

tions Act of 1934 which comprises this chapter. 

AMENDMENTS 

1994—Subsec. (a). Pub. L. 103–414 substituted ‘‘non-

commercial’’ for ‘‘noncommerical’’. 
1992—Subsec. (a). Pub. L. 102–356 inserted reference to 

commercial or noncommercial television broadcast li-

censes. 

§ 303c. Television program improvement 

(a) Short title 

This section may be cited as the ‘‘Television 
Program Improvement Act of 1990’’. 

(b) Definitions 

For purposes of this section—
(1) the term ‘‘antitrust laws’’ has the mean-

ing given it in subsection (a) of section 12 of 
title 15, except that such term includes section 
45 of title 15 to the extent that section 45 of 
title 15 applies to unfair methods of competi-
tion; 

(2) the term ‘‘person in the television indus-
try’’ means a television network, any entity 
which produces programming (including theat-
rical motion pictures) for telecasting or tele-
casts programming, the National Cable Tele-
vision Association, the Association of Inde-
pendent Television Stations, Incorporated, the 
National Association of Broadcasters, the Mo-
tion Picture Association of America, the Com-
munity Antenna Television Association, and 
each of the networks’ affiliate organizations, 
and shall include any individual acting on be-
half of such person; and 

(3) the term ‘‘telecast’’ means—
(A) to broadcast by a television broadcast 

station; or 
(B) to transmit by a cable television sys-

tem or a satellite television distribution 
service. 

(c) Exemption 

The antitrust laws shall not apply to any joint 
discussion, consideration, review, action, or 
agreement by or among persons in the television 
industry for the purpose of, and limited to, de-
veloping and disseminating voluntary guidelines 
designed to alleviate the negative impact of vio-
lence in telecast material. 

(d) Limitations 

(1) The exemption provided in subsection (c) 
shall not apply to any joint discussion, consider-
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